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60% UK browser share

Source: Competition and Markets Authority 



Third-party cookies

TWO VARIETIES

First-party cookies

C r e a t e d  a n d  s t o r e d  b y  t h e  

w e b s i t e  y o u  a r e  v i s i t i n g  

d i r e c t l y .  A l l o w s  s i t e s  t o :  

C o l l e c t c u s t o m e r  

a n a l y t i c s d a t a

R e m e m b e r l a n g u a g e  s e t t i n g s  

P r o v i d e a  g o o d  u s e r  

e x p e r i e n c e

C r o s s - s i t e  t r a c k i n g :  

c o l l e c t i n g  b r o w s i n g  d a t a  f r o m  

n u m e r o u s  s o u r c e s

R e t a r g e t i n g :  u s i n g  s e a r c h  

a c t i v i t y  t o  r e t a r g e t  v i s i t o r s  

A d - s e r v i n g :  d e c i s i o n s  

r e g a r d i n g  t h e  a d s  t h a t  a p p e a r  

o n  a  w e b s i t e



USER EXPERIENCE

First-party cookies Third-party cookies

U s e r  e x p e r i e n c e R e t a r g e t i n g  e l s e w h e r e



72%

16%

3% 2%
1% 3%

3%

COOKIE-PPEAL

Source: AA/WARC Expenditure Report, October 2021

A d - t a r g e t i n g

I n t e r e s t - b a s e d  

t a r g e t i n g  a n d  

r e t a r g e t i n g

M e a s u r e m e n t

A t t r i b u t i o n ,  

f r e q u e n c y  

c a p p i n g  a n d  

r e p o r t i n g

£29.3bn

2021 (F)

Online

TV

Out-of-Home

Press

Radio

Cinema

Direct Mail
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THE COOKIELESS FUTURE 

Cookieless 
Watched street scene with 

OOH advertising

Completed a task on the 

Independent website

Online and street scene ads 

were different

Cookies
Online task based on 

category 

Visited Independent website 

where adverts were related to 

that category 

Primed 
Watched street scene video

One advert in video delivered 

to respondents whilst they 

viewed the Independent 

website

‘ H o w  e x p o s u r e t o  o n e  e l e m e n t  o f  

a n  a d v e r t i s i n g  c a m p a i g n  m a k e s  

y o u  m o r e  l i k e l y  t o  n o t i c e ,  

c o m p r e h e n d  a n d  e n g a g e  w i t h  o t h e r  

e l e m e n t s o f  t h e  s a m e  a d v e r t i s i n g  

c a m p a i g n . ’



39%

23%

39%

Cookies Cookieless Primed

COOKIES WORK
S I G N I F I C A N T  D E C L I N E  I N  AWA R E N E S S

Source: Lumen research 

-40%

A w a r e n e s s



0.6%

0.3%

0.5%

Cookies Cookieless Primed

39%

23%

39%

Cookies Cookieless Primed

COOKIES WORK
S I G N I F I C A N T  D E C L I N E  I N  AWA R E N E S S  A N D  C T R

Source: Lumen research 

-40%

A w a r e n e s s

-50%

C l i c k - t h r o u g h  r a t e



COOKIELESS SOLUTIONS 

Creative First-party 

data 
Media mix 

and priming



COOKIELESS SOLUTIONS 

Creative First-party 

data 
Media mix 

and priming

Priming with public screen
r e s t o r e s  c l i c k - t h r o u g h  r a t e  

a n d  a w a r e n e s s l e v e l s  



2.0 2.0

5.0

Viewed DOOH only Viewed Mobile only Viewed both DOOH & Mobile

Average dwell time (seconds)

2+2=5
THE DOOH AMPLIFICATION EFFECT 



REAL WORLD EFFECT
B R I T I S H  G A S

A W A R E N E S S

P E R C E P T I O N S

C O N S I D E R A T I O N

C O N V E R S I O N

EVENT

+10%

POSITIVE

+100%

ALL

+10%

SWITCH

+20%

Source: OnDevice Research : British Gas 2020



A W A R E N E S S

P E R C E P T I O N S

C O N S I D E R A T I O N

C O N V E R S I O N

EVENT

+90%

POSITIVE

+30%

EXCLUSIVE

+20%

DOWNLOAD

+40%

REAL WORLD EFFECT
C A N D Y  C R U S H

Source: OnDevice Research



THE NEW DIFFERENT
T H E  Y E A R  O F  T E S T  A N D  L E A R N

Prime with 

OOH




